closer the distance of one attraction to another will further increase the visit and length of stay of tourists. So do viceversa.
According to (Kotler, 2000: 119) , promotion is a part and a process of marketing strategy as a way to communicate with the market, using promotional mix compositions. Besides, (Rambat, Lupiyoadi, 2006: 120) explains that Promotion is one of the variables in the marketing mix which is very important to be carried out by companies in marketing service products. Promotional activities function not only as a means of communication between companies and consumers but also as a tool to influence consumers in the activities of buying or using services according to their wants and needs. According to (Widhiarso and Sukadi, 2013) . Promotion through a website has advantages such as information that can be widely distributed, easily accessed, and not limited to time and region. The functions of the website include functions of communication, the functions of information, function of entertainment. Promotional media in the form of websites will also make it easier for visitors to find information about the products or services offered by a company. Also, the website is not only accessible by using a computer or laptop but also can be accessed via mobile phone or other mobile phones (Syahrizal, 2013) .
In the tourism promotion carried out by the regional government of Lombok Tengah to increase the number of tourist visits, they still use conventional media such as making outdoor advertisements (billboards, billboards, brochures, leaflets, advertisements in print, radio, and television). Those media have a high cost, are less effective, cannot be updated at any time, and are difficult to predict its effectiveness. Furthermore, the response, interests, and motives of tourist visits to a tourist spot are not directly known. Therefore, a breakthrough is needed to promote tourism potential (especially tourist sites that have not been widely exposed) by utilizing the development of the internet and social media to improve broader information.
One of the things that can be done to increase interest in visiting tourism places is by researching on the promotion of media models. The results of this development research are a product. A product in development research results from processes or steps that follow a particular and relevant model. There are several types of development method models available, including ADDIE model, Borg & Gall model, plump model, etc. and the method that will be used in this study is the ADDIE model, which is Analyze, Design, Development, Implementation, and Evaluation. The general objective of this development research is to produce an online-based promotional media which is a website that can be used by the Tourism Office of Central Lombok as a promotional media or tourism information that can be accessed easily, flexibly, up-to-date and more efficient.
Literature Review

Tourism
The understanding of tourism according to (AJ Burkat in Damanik, 2006) , is the movement of people temporarily and in a short period to destinations outside the place where they used to live and work and also their activities while staying in a destination.
Website
(Yuhefizar, 2008: 159) explained that, "The World Wide Web (WWW) is a method for displaying information on the internet, whether in the form of text, sound or video images which is interactive and has the advantage of linking one document with another document (hypertext) which can be accessed through the browser". It should be known that the WWW is not the internet and vice versa. So it can be said that the definition of a website is a collection of pages which is used to display text information, still or motion images, animations, sounds, and or a combination of all of them, both static and dynamic which form a series of interrelated buildings, each of which is connected to a network of pages (Hidayat, Rahmat, 2010).
Media Promotion
Information is a crucial thing that taking a role as a decision making. Information that spread out rapidly will help the marketers to win the competition. The progress on the digital telephone network, interactive cable television, personal computers, online service, and the internet, make the information faster and easier to get, (Paul, 1996:27) . The internet is the most informative resource used by companies. It is because the internet is capable of span all the region, potential and faster in conveying many kinds of information universally, qualified, and almost no longer to take any cost (Adelaar, 2000; Talha et al). Based on Kotler (1991) as quoted by (Eid and Trueman, 2002:56) , the promotion has various ways of an organization to communicate the supremacy of their product and to persuadeconsumer to buy their product. Using advertisement through the internet and the develop a smart promotion selling has become good attention but another promotion media would like to change (Peattie, 1997:148) .
Methodology
This research is research and development using the ADDIE method which results in a product of online media promotion that is a website of information. ADDIE model was expanded by Dick and Carry (1996) to design a learning system.Based on (Reyzal, Ibrahim, 2011) ADDIE development model is a learning design model based on an effective and efficient approach to the system and also the process of interactive evaluation of each phase could bring learning development to the further phase. The result of a phase is the beginning of the next phase. This model consists of 5 phases, 1) Analysis, 2) Design, 3) Develop, 4) Implementation, 5) Evaluation. Generally, the application of research design-based Vol 7 Issue 7 DOI No.: 10.24940/theijbm/2019/v7/i7/BM1907-041 July, 2019 uses systematized method but flexible that aims to increase the promotional and competitive power of the company by using the website, as for the plot of mind of this study as follows.
Figure 1: ADDIE Method Flow Chart
Based on the diagram plot that depicts the procedures of research and development, it coming up explanation into several phases as below:
Analysis, this phase is to strengthen and to define phenomenon and also the problem happened during the promotion, especially in online promotion using website in which due to the development of globalization era, the internet has become a necessity that taking a role as a crucial part in daily life (2) Design, there is two-stage at this point. First, the researcher decided on the model of promotion media and the development of the design. Then the researcher makes an online media-based, is a product website that correlates between ideal condition dan the discover in the previous field. Second, the researcher forming a media promotion model that consists of:(a) Form the conceptual model; (b) form the model of media promotion prototype; and (c) validation, that media promotion could help the government of Tourism Service in Lombok Tengah to introduce the tourism easily for wider circle and might utilize the inexpensive media promotion, rapidly, flow with the globalization era. (3) Development, in this phase, the website is the product of developed online media promotion-based to promote tourism online. The phases are conduct by:(a) Collecting the primary data that the researcher attains in the field as like information around tourism in Lombok Tengah such as kinds of tourism, their profile history, and central information about the related tourism. (b) Select the suit layout design and deciding which server to use. (c) upload the information that the researcher has been collected and photos as the media with their concrete information to the promotion developed. (4) Implementation, this phase is the use of a website developed to the wider scale that is online mode domain and subdomain. And the other purpose is to test the effectiveness of using the website in promoting tourism. (5) Evaluation, this is the last phase where the researcher analyses the response by using questionnaire validation by the media and materials experts. And then after the researcher improves some point comes from the experts, the product website is ready to use by the government of Tourism Service in Lombok Tengah as the media promotion. By the description above, the details will appear as below: 
Finding and Discussion
The finding of this developing research is a product website using the address domain www.wisatalombok.org through research and development approach. Research and Development of education not only focus on materials but also containing procedure and process (Brog and Gall. 1983: 772) . The main aim of this research and development as what (Gay, 1990:10) had been caught, that it is not to test the hypothesis but to find out the outcome or product of education effectively and school may get the benefit. This is fundamental because this research leading to test the model through developing a media promotion product and tried to attain benefits as like a positive vibe and could gain more visitor so that it effects to the increasing of interest of the tourists.
The assessment that the expert validator had been done, the acquires pieces of advice, suggestions, and comments are used to be the improvement to the developed product. The result of the authenticityrecavitulation test of this product is more than 70%. Based on the authenticity recavitulation data product has shown that the criteria are valid so the media promotion is ready to use, but with the requirement is must be done within the suggestions, comments, and advice from the expert of test validation. And a suggestion from media expert is (a) need to discuss more for further with the related government to enhance more content and cooperation to related about the news to gain more information to put on the product website. (b) updating the data should be sustainable to optimize the search engine works in the google. While advice and suggestions from the material expert, to increase the website existence and to encourage the tourism sector in Lombok Tengah, the website content must have a scheduled upgrade.
The trial of the product is applied as a medium to see the practicality and effectiveness of promotional media when used. The subject of this field trial is general internet users using the questionnaire. From the results of filling in the online validation questionnaire it was found that the website, in general, had received positive responses from internet users where more than 70% thought that the website was good if it was used as an online-based promotional media and field trials were implemented as a means of seeing the practicality and effectiveness of promotional media when used. The results of this study are in accordance with previous research by (Aufa, 2014), "The Effectiveness of Website as a Marketing Communication Media of Tegalwaru Business Tourism Kampoeng, Ciampea, Bogor, West Java" indicates that the Tegalwaru Kampoeng Wisata Bisnis website has a fairly good design, available information is translated completely, and the elements of the message are clear enough so that visitors are aware of the existence of the Tegalwaru Business Tourism Kampoeng, and seek further information to make purchases and visits.
The effectiveness of website has an affair with the content the website, as an alike level of comprehensiveness and the clarity of information, website design, and typography. To examine the media promotion website's effectiveness of this tourism sector, the researcher used to use a descriptive and quantitative method. To evaluate the effectiveness of a website, it could be assessed from the website layout itself, the more popular the website, the more website layout design has to use to enhance the user convenience. So that the website performance is also could be seen by its loading page, page size, HTML error and broken link (Sreedharet all, 2010) . Besides, the website's effectiveness might be also seen by visitor statistics of the website itself. The more effective the website, the more visitor may access the website itself.
To know the effectiveness of a website, the researcher did some experiments test to check the effectiveness:
The frequency of the website visitor. This analysis is conduct for six weeks after the website is validated by the expert. The rating will seem in phases if the website visitor is increasing or not. The experiment is conducted from the first week, May 29th until July 10th, 2019. We can see the increasing number of visitors week by week. In the first week, there were only five visits because it was the initial process of starting an online website and had some content published only. The second and third weeks are not too different. The number of visitors is not too significant but began to have several visits overseas. The Significant increase of the visitor occurred in the fifth week, one of the factors was that there was some new content published and probably the content is appropriate with the information that the visitors needed while in the sixth week is relatively normal since there was no update for the content but the number of the visitorsfrom overseas is increased.
The Average frequency of page views test is the page that appears in the browser every visitor clicks on a particular link. For example, if you click http://wisatalombok.org and showed a page, so it counts as a 1-page view, etc. Thus, if you click 5 pages, it will be counts as 5-page views. Increasing the page views of websites is one of the important goals for every website owner. From a user experience point of view, page views are the quality indicators of a website. Page view can also be seen as a basis for converting ordinary visitors who might be visitors in future. Traffic analysis results show the total number of website view pages reaches 379. Unlike the visitor who has a unique address, namely IP address, so if one IP address has visited the website and as many as any other visits, it will still count one visit while the page view will still be counted even though the IP address is the same. It can be said that the more often visitors open the page, the more loyal visitors to the website.
Website performance test. The loading speed of a website is crucial because the faster content can be shown, the faster information will get by the user. It will make visitors satisfied and keen on the website. So that visitors will feel satisfied and like the website. inversely proportional to a website that has a long loading time, no need to back again, even to wait for the content to appear, the visitor is reluctant and immediately closes the website. One study entitled "Why Web
